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Downtown SF Must
Transform Into a
Neighborhood

Versus a District



Cleaning

Safety & Social Services

Identity

Placemaking

Economic Development

Downtown’s Hierarchy of Needs

Policy

Pivoting as a 
Downtown 
Reimagined 



Inclusivity Matters





Downtown as a
Canvas



“Battery
Br i dge ”

1 ,900  s q  f t  on -
st re et  m ura l



Telling a New
Old Story



Bastille Day 
on Belden

July 14
5 – 9:30 PM



Let’s Glow SF



Downtown as a 
Nighttime Destination



40,000 Attendees
$2.2M Economic Impact



Let’s Glow SF 
Returns 
December 2 – 11, 
2022

Call for Artists: June



Placemaking = 
Economic 

Development



COMMUNITY SURVEY - WORKING DOWNTOWN

If you used to work in Downtown SF (pre-COVID) but are currently 
working from elsewhere, what feature(s) would bring you back?

Besides cleanliness
and safety,
Almost half of
workers want more
food + beverage
options and more
places to gather +
socialize.

….COVID resolutions was not the top reason
for workers to return to Downtown SF

43%
48%

25%

More Food + Beverage

Places to gather/socialize

Nightlife + Entertainment

Cultural Events / Institutions

More Open space

Resolution in COVID concerns

Neighborhood amenities

Family Friendly activities / destinations

Resolution in COVID concerns

0% 20% 40% 60%

20% 40% 60%0%



DOWNTOWN SF - PUBLIC REALM ANALYSIS

HOW IT IS TODAY

Full picture of the public realm

0
Public 
parks

15
laneways

Streets 
make up 
36% of 

Downtown 
SF Mechanics

Monument Plaza

2
Public 
plazas

Garden Terrace @ 150
California

34
POPOS

(30 at-grade,
2 indoor,
2 rooftop)

Belden Place

0
Slow 

Streets

48
Shared

spaces
approved Wayfare Tavern on

Leidesdorff St



People want to see more
active ground floors,
outdoor seating, and
greenery in the public
realm

Outdoor
seating to
eat/gather

Greenery / 
Greenspace

Active
Ground
Floor

68%
Stakeholders

Art

74%
Stakeholders

74%
Stakeholders

62%
Community 68%

Community

68%
Community

Events

50%
Community

64%
Stakeholders

60%
Stakeholders

50%
Community

Art and events were also popular 
improvements for the community

HOW IT IS TODAY

Online Survey Findings

©Tri Nguyen

©Tri Nguyen

©Patricia Chang

©SITELAB urban studio

©SITELAB urban studio

Stakeholders: Refers to Downtown SF property owners & managers, and businesses
Community: Refers to SF residents



Downtown 
Reimagined

Rebrand Coming Soon!



Downtown SF
Reopening Dashboard 

is LIVE
DowntownSF.org/Reopening



Thank you!
Contact: 
Robbie Silver, Executive Director
rsilver@downtownsf.org
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